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01

At The Privacy Lab, we aim to ensure all our customers 
have the ability to gain compliance simply and effectively 
without the need for Data Protection or systems expertise.
We aim to do this by ensuring ease of use and accessibility 
is at the heart of all we do. 

All products will be simple and intuitive to use by 
non-data privacy experts whilst meeting both regulatory 
and our client’s needs.

 OUR VISION
The Privacy Lab offers a range of tools and products aimed at helping organisations of all sizes achieve 
their regulatory compliance requirements.

The Privacy Lab



LOGO FOR
SOCIAL
NETWORKS

THE PRIVACY LAB
LOGO
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The Privacy Lab logo is the most 
significant feature of the brand and 
corporate identity and should be used 
on all aspects of branded 
communication. The logo should never 
be altered, tilted, distorted, manipulated 
or disassembled on any application.
Secondary logo should be used only in 
limit space occasions and where 
primary logo is not possible to use.

PRIMARY
LOGO

SECONDARY
LOGO



03  LOGO CLEAR SPACE
To ensure legibility, always keep a minimum clear space around the logo. This space isolates 
the mark from any other elements that might lessen the impact of the mark. The minimum 
clear space is defined as the height of letter T.



Color is an integral part of the 
brand identity. Consistent use of 
the color palette will not only 
reinforce the cohesiveness of the 
brand, but also serves a 
psyhological purpose by 
commicating a certain feeling to 
your audience.

COLOR PALETTE
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PRIMARY
COLOR
PALETTE

SECONDARY
COLOR
PALETTE

R35 G59 B77
#233B4D

R58 G175 B169
#3AAFA9

R43 G122 B119
#2B7A77

R115 G149 B174
#7395AE

R58 G60 B62
#3A3C3E

R105 G92 B97
#695C61

R130 G144 B158
#82909E

R122 G211 B193
#7AD3C1



BACKGROUND
COLOR
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The Privacy Lab logo should always be used 
on primary dark blue or white color 
background. For use on other color 
background, must be placed on surface 
that is either very bright or very dark, 
placing on light and medium blue color 
should always be avoided.



06  LOGO MISUSES
Changing any graphic element of the logo will weaken its impact and detract from the consistent image we seek to 
project. The illustrations abowe describe some, but not all of the more common misunderstandings and inappropriate 
uses of the logo. Please use only approved electronic art when reproducing.

SCALE. Do not change the scale of
the logo. The proportions of the logos
should not be altered in any way.

COLOR. Do not change the colors
of any part of the logo.

PLACEMENT. Do not change the 
placement of the logo by moving 
its parts.

EFFECTS. Do not add any kind of
effects like a drop shadow to the logo.

CONTRAST. The logo should always
be placed in locations or colors
not too complex.

STROKE. Do not stroke or outline
the logo.



The Privacy Lab
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MONTESERRAT BOLD

R58 G60 B62
#3A3C3E

Typography is a powerful brand 
tool when used consistently.
This set of typefaces represents 
the brand's modern and 
trustworthy values and should 
be used across all written 
communications.

TYPOGRAPHY
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Monteserrat Medium

Monteserrat Regular, 12pt

Use Title Case for subheadlines

Use lowercase for body copy
Body text should be in 2 columns

Body text should be secondary 
dark grey color when is possible 

The Privacy Lab
a b c d 0 1 2 3

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut 
labore et dolore magna aliqua.

Use UPPERCASE or Title 
Case for headlines



For using on dark color backgrounds trasparancy is 10% For using on light color backgrounds trasparancy is 15%

08  GRAPHIC ELEMENTS
The Privacy Lab uses abstract, intersecting rectangular shapes as graphic ornamentation. These 
shapes must be in the same angle and color as they are in the logo.


